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‘ E-BOOK stands for videos,
interactivity, and digital
worlds. PRINT + E-BOOK
means multimedia presenta-
tion whose impact absolutely
hits the mark. Open the door
to an exclusive customer

approach.

PRINT stands for

the power of
pictures, colour, the
ability to touch and
delve into presenta-
tion worlds.
]



EXPODESIGN & EVENTCONCEPT 2008
Print works - and it’s going live

You celebrate brands and tell stories about
a product with powerful images, innovative
staging, and attention-riveting architecture,
networking communications and marketing
channels in the process — an art that movers
and shakers in all spheres of live communica-
tion practice to perfection.
For the Dusseldorf EuroShop 2008 (February
23 - 27, 2008) m+a Verlag is publishing the
12th edition of EXPODESIGN & EVENTCON-
CEPT.
The bilingual (German/English) reference
manual presents successful concepts and
their implementation — and in the 2008 issue
this will be done more emotionally than ever
before as the print version goes live. At
www.expodesign2008.com EXPODESIGN &
EVENTCONCEPT will additionally be published
as an E-Book for the very first time, using
the power of moving images on the internet
— and what's more it's interactive. The E
stands not only for EXPODESIGN & EVENT-
CONCEPT, electronic book and EuroShop,
but also for effective and effectful.
In attractively designed double-page spreads
EXPODESIGN & EVENTCONCEPT shows
corporate presentations from the sectors
- live communication
- architects/designers
- exhibition construction firms
- system manufacturers
- sub-contractors
With EXPODESIGN & EVENTCONCEPT's new
interactivity marketing and advertising profes-
sionals in search of partners can now get
an even better impression of the companies
they might wish to work with. The quality of
the presentations, embedded in a harmoni-
ous overall concept, makes the 12th edition
of EXPODESIGN & EVENTCONCEPT another
very unique planning tool with long-term
impact and effect.
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Examples of a 1/6-page ad in the address directory

YOUR E-BOOK PRESENTATION

For the very first time, in the 2008 issue your presentation in the print reference medium will be replicated one-to-one in the E-Book at
www.expodesign2008.com. The E-Book is the digital version of the reference manual. Using 3D skimming animation based on Digital Flip® technology
and a user-friendly interface, leafing through the pages is simulated, like reading a printed publication. The reader/user can conveniently leaf through the
E-Book on-screen or select corporate presentations directly in the register. And the E-Book has yet more features. You have the possibility of enhancing

your presentation with added multimedia functions such as videos or mouseover effect to enlarge your pictures, making it even more attractive and in-
formative. It goes without saying that your presentation is also linked to your homepage.
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Example of a layout (E-Book)



FORMATS AND RATES Presentation in the columns Live Communication, Architects/
Designers, Exhibition Construction Firms, System Manufactur-

Book format 230 mm wide and 275 mm high ers and Sub-contractors:
Basic font News Gothic 9/11 point 1 double page 4c* € 3,980.-
Please be sure to comply! Flat rate for translation German/English € 49.-
Printing method Offset sheet fed printing The background for the pictorial elements corresponds
to Pantone 379C and will be produced by the publishers
Printing material following delivery of your printing material.

To guarantee optimum printing quality we recommend delivery
of your photographic material and copy by data carrier or ISDN.
Our separate guidelines apply to the acceptance of digital print-

ing material. Kindly note the particulars on this in the attached Advertisement in the address directory:

insert or at www.expodesign2008.com/download.

Of course we will send you, free of charge, a colour-binding 1/6-page 4c*

proof of the full page containing your presentation for your Format: 205 mm wide x 38 mm high € 1,080.-

authorisation before going to press. Corrections by the author
and the production of printing material will be charged at cost.

Address entry in the directory:
Paper 135 g/m? matte finish offset

Per entry with full address,

phone/fax, email + internet address € 130.-
Publication date February 2008

Advertising deadline September 14, 2007
All the above forms of presentation include an entry
in the address directory with page reference.
Deadline
for printing material September 24, 2007
In addition all corporate presentations,
ads and entries are published in the E-Book at
www.expodesign2008.com.

Video sequence in the E-Book (price per video) € 390.-

Mouseover picture enlargement (price per picture) € 160.-

* European coulour scale



CIRCULATION AND DISTRIBUTION

Print run 15,000 copies

Distribution system

In the interests of the companies represented
here, as a matter of principle EXPODESIGN
& EVENTCONCEPT is distributed only to
companies that qualify for readership through
a relevant questionnaire.

In a direct mailing approx. 43,000 companies
in Germany and roughly 28,000 in Europe
and overseas, all from the m+a database, are
approached.

EXPODESIGN & EVENTCONCEPT is further
promoted in m+a’s own publications, in the
marketing trade press and in a number of
other specialist publications from industries
active in exhibitions, with supplements and
advertisements in Germany and abroad.

What is more, the title is presented at trade
fairs and other trade events in which m+a
takes part.

EXPODESIGN & EVENTCONCEPT is also
available, subject to the requisite qualification,
through www.m-averlag.com.

These marketing avenues are accompanied
by intensive international presswork for
EXPODESIGN & EVENTCONCEPT.

Companies and individuals that do not qualify
as target readers by our standards are at
liberty to subscribe privately to EXPODESIGN
& EVENTCONCEPT for a nominal charge of
€ 25.00.

The E-Book at www.expodesign2008.com
guarantees extra circulation.

PARTICULARS ON EXPODESIGN & EVENTCONCEPT RECIPIENTS IN 2005

1. Business function
(multiple responses)

Managing director 36.8%
Exhibition department 40.2%
Procurement 2.3%
Advertising 21.5%
Marketing 32.6%
Sales 2.6%
Organisation 7.6%
Others 4.1%
2. Position in the company
Owner/managing director 32.4%
Salaried managing director 7.8%
Departmental head 38.5%
Others 21.3%
3. Responsible for

(multiple responses)

Exhibition participations 72.0%
Corporate meetings 20.6%
Marketing events 47.3%
Incentives 14.6%
Advertising 52.8%

4. Exhibition participation as exhibitor
98% of the companies researched stated
that they took part regularly in trade fairs
and exhibitions.

At home they attended an average of
12.9 trade fairs and exhibitions a year and
abroad 7.2 trade fairs and exhibitions.

5. The tradeshow participations are
carried out (multiple responses)
by the company itself 63.7%
with the aid of external consultants 9.1%
with the aid of external exhibition

construction firms 56.1%
with the aid of external

exhibition designers/architects  20.8%
No particulars 9.2%

6. Events are staged by 68.29, of the
respondents. On average this groups holds
8.1 events a year.

7. The marketing events are carried out
(multiple responses)

by the company itself 54.8%
with the aid of a special

event agency 24.9%
with the aid of an

advertising agency 20.9%
with other outside aid 1.9%
No particulars 18.3%




